
LOGO 
STYLES

THE 7

THE IMPORTANCE OF APPEARANCE



LETTER 
MARKS
MONOGRAMS

Mo no gra m l og os or  l etterm arks 
a re  lo go s that  consi st  of  l etters, 
usua l ly  brand  i ni t i al s .

Be ca use  the focus i s  on i ni t i al s , 
the  FONT YOU CHOOSE  
(or  create)  IS  VERY IMPORTANT 
to  ma ke  sure your  l og o i s  not  only 
o n-th e me  wi th  what  your  company 
is  a bo u t,  but  al so l eg i b l e  when 
pr inte d o n b usi ness card s.



WORD 
MARKS

LOGO TYPES

Font-based logos that  focus 
on a  business’  name alone.

Typography wi l l  be an important 
decision.  Since the focus wi l l  be 

on the name,  choosing a  font—or 
creating one—that  captures the 

essence of  the business.  
For  example,  fashion labels  tend 

to  use clean,  elegant  fonts that 
feel  high-end,  whi le  legal  or  

government  agencies almost  
a lways st ick to  tradit ional ,  

“heavier”  text  that  feels  secure.



PICTORIAL 
MARKS
LOGO SYMBOLS

T h e  ima ge  that  comes to  mi nd 
whe n yo u thi nk “LOGO” .

T h e  bigge st  thi ng  to  consi d er 
whe n de cidi ng  to  g o wi th  a  
p icto r ia l  mark i s  what  i mag e to 
cho o se .  T hi s  i s  som ethi ng  that 
wi l l  st ick  wi th  your  com p any i ts 
e nt ire  ex istence.  A  true b rand 
ma r k  is  o n ly  an i m ag e.  The b rand 
MUST  AL REA DY b e wel l  estab l i shed 
in  o rde r  fo r  i t  to  work.



ABSTRACT 
MARKS

GEOMETRIC FORM

A specif ic  type of  pictor ial  logo.

Instead of  being a  recognizable 
image—like an apple  or  a  bird—

it ’s  an ABSTRACT GEOMETRIC FORM 
that  represents your  business.

By not  being restr icted  
to  a  picture of  something  

recognizable,  abstract  logos  
a l low you to  create something  

t ruly  unique to  represent  
your  brand.



MASCOTS
CHARACTER LOGOS

Lo go s th at  i nvol ve an i l l ustrated 
cha ra cte r. 

Ma scots a re g reat  for  comp ani es 
that  wa nt  to  create a  whol esome 
atmo sph e re by ap p eal i ng  
to  fa mil ie s and  chi l d ren. 
O f te n  co lo rful ,  someti mes  
ca rto o n ish,  and  most  al ways  
f u n ,  th e  mascot  l og o i s  a  g reat 
way  to  cre ate your  very own  
bra n d spo kesp erson—er,  
spo ke s-ch aracter(? ) .



COMBINATION 

MARKS
COMBINED LOGOS

Comprised  of  one or  more styles.

Picture and text  can be laid  out 
side-by-side,  stacked on top  

of  each other,  or  integrated  
together  to  create an image.  

Because a  name is  associated 
with  the image,  a  combination 

mark is  a  versati le  choice,  with 
both the text  and icon or  mascot 

working together  to  reinforce your 
brand.  With a  combination mark, 

people  wi l l  a lso begin to  
associate your  name with  your 

pictor ial  mark or  mascot  r ight 



EMBLEMS
TRADITIONAL LOGOS

Co nsist  of  fonts i nsi d e a  symb ol 
o r  a n  ico n ;  thi nk b ad g es,  seal s 
a nd cre sts. 

A  tra dit io n al  ap p earance ab out 
the m ma kes a  str i ki ng  i mp act, 
thus e mblem s are often the g o-to 
cho ice  fo r  many school s,  
o rga n izat ions or  g overnm ent 
a ge n cie s.  Keep  emb l em  d esi g ns  
unco mplicated  and  you’ l l  wal k 
away  with  a  strong ,  b ol d ,  and  
profe ssio nal  l ook.




